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Abstract 

Apparatus and methods are provided for effecting remote commerce, such as in 
telemarketing (either inbound or outbound) and in electronic commerce, which are 
particularly adapted for the intelligent selection and proffer of products, services or 
information to a user or customer. In one aspect of the invention, goods, service or 
information are provided to the user via electronic communication, such as through a 
telephone, videophone or other computer link, as determined by the steps of first, establishing 
communication via the electronic communications device between the user and the system 
to effect a primary transaction or primary interaction, second, obtaining data with respect to 
the primary transaction or primary interaction, including at least in part a determination of the 
identity of the user or prospective customer, third, obtaining at least a second data element 
relating to the user, fourth, utilizing the primary transaction or primary interaction data along 
with the at least second data element as factors in determining at least one good, service or 
item of information for prospective upsell to the user or prospective customer, and offering 
the item to the prospective customer. In the preferred embodiment, the selection of the proffer 
of goods, services or information comprises an upsell with respect to the primary transaction 
or primary interaction data. The offer of the upsell is preferably generated and offered in real 
time, that is, during the course of the communication initiated with the primary transaction 
or primary interaction] reop eration a nsrr rstnMi«ihr<i rnm m u ni cation with a l i lemaikele r- 
(either with the user establislsmg communication in an inbound environment or with the 
telemarketer establishing communication in an outbound environment) or through other 
electronic contact, such as through a Mtebsite contact or hit, upon which identity information 
regarding the user is either automatically ob&ned sjZch as through the use of AM or manually 
obtained, such as through entry of identffica^in^^ by the user. The identity 
information may be specific to the user, (ormaV beWe generalized such as information 
relating to the type of primary transaction or interactionXA second data element is then 
obtained, preferably from a second, and most preferably remote>iatabase which is then used 
in conjunction with the primary transaction or primary interaction dWsoas to select a subset 
of potential of offers of goods, services or information to the user. Upon sele^on , the goods, 
services or information are provided to the user, and if the interaction is for th>purpose of 
sale, the transaction is preferably consummated. In the preferred embodiment, invbntory 
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cheol^for the proposed offer, as well as a credit authorization for the proposed offer, are 
made dunh>the course of the communication, and most preferably, prior to the offer of the 
secondary item>k^et another aspect, the inventions relate to the intelligent selection and 
proffer of goods, servibssor information based upon an initial contact generating at least 
partial identification data, utilmng a remote, external database to develop yet further 
identification or information respiting the^geiyitilizing the collected information in the 
selection of the good, service or informa^m to be provided to the user, and providing the 
same to the user. In one application, a/us«y\dentifie£during the course of a primary 
transaction, and identification informatioV^tilizeXjn an access of a credit card database, 
whereby raw, processed or coded designator informatioXis obtained from the credit card 
provider, wherein the information is utilized in the selectionV the further good, service or 
information to be provided to the user. In yet another aspect ofthis invention, the mode of 
presentation of the information to the user is based at least in part upon the identification 
information respecting the user. The mode of presentation may be\aried based on 
demographic information, such as age, sex, income, occupation, education level^rnily status, 
lifestyle or interests. 



